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A Look at the Effect of
Marketing on Architecture—and Architects

Selling Architecture

by Benjamin Clavan

have serious problems with the idea that

architecture $hould 5o sold in the mar-

ketplace Iika 50 much 5082 powder. But
s

trializaticn only occurrad as man separated
his soul from the lite of the matarial worl
nce Ecnolars and SCIEANISIS re-

we 218 trying 10 sell_ And if

stana what it
we 80 su in selling “it". my instinets.

of the atiempt to develop a raticnal view of

el
battar than tha status of Nigh-class whores
recently conferred on us by ane of srchitec-
1uMe's most (amous Madaimes
inant group_rationalization

o saling sschiecture today seame fo
b that we are salling a service. We bel

a aro ot sellng our SO ol our Bt
nesses. Althe same time, & low prafossionals
Phaue discovered the idea that what is sold
s nol a service al all, but s simaly siyle—i
the Dest Iracitons of advertising, & Garticus
larly acceptable "packaging

Unfortunately, ~_architecture procuced
under edher siuation lends fo come ol
rather sacond rate. Tnere are clesicut rea-
sons why In ine list case. we cannct pr
sume that Sroviding & service iisoll s of
posiive value In the otnar bacause Tivie

‘e world while at fhe same time retaining

Ages. By the time
of 1he Renaissance s cossion nad been
seflied, anc the imporance of the order of
things autweighed all other intaliectual con-

siderations.
Architecture iisell, until the Renaisssnee
& crat, 0ne of the bilding trades, was thus
transtormed into a discipiine, Craftsman
wera transtormed inio “servie-men ~ The
Franch Rayal Academy of Architects under
ine_leadershiy for instance
cansciously altempled 16 find a conarent,
Systomatc, paseive irama o eferencatore.
place the archaic. sacred. scnol
rehitecture was to be transtorme
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based on tna tragitional archaic institution of
a new, ralicnally cantraliable
s6ctor. Tha SNift from & human-onented

o s oot 3 e svtcvsin e
Eroad oulash o is world ang e Pecpie
Wha AREBiL i1, we Cannol be cartain that
there is somathing of value to reflect

me Craft to Service

INét GoEs architéturé hié 1o do with a

ce? What s 8 servica?

Servce Shissony imoly
about he sbor thatis being ol

though. modam thinking Do
lixe thi eryone
maney. BrCNets never make anough of 4
and in any case original Grace is unfatnom-
iy ol charge a service lee? Th

are va baing ouid merely foc
providing a serv: .
being paiakor The vilue of ihe 67 eeil
distinetion is important,

i s on e rapid deweicpment of
machines Guring the past thousand ywars
{what we now call ingustrialization) radically
changed the nature of labor. Service Irad-
fionally was manua loday service is
‘mors ften than notlabor nidofamachine.

ne

To Gominate Aaure Ircugh teehEs

The Architecture
of the Machine
uch are today acidemic. Tne
wm 8 nct whether architectural service is
orduction in tic of 3 machine, but now bes!
o facate wha s now s ymiioi riaon
of saling architecture
T Il o s bosting o Someran
Dlace that we fanc a forgei how
phenomeron 5. Architectural Ristory s
Ihousands of years ald, selling architectural
services has only beon i olay 3 fow hun-
dreds of years, and was cartainly not com-
monplice unilthe beginning of this century.
‘Coincicent with the Bt from & human-
19 8 machine-based architectural
rationale was 4 shift in architectural styles
from human-ariented ang scaled designs
Tawaras the architeciure of the machine. If
regimentation and systematzation are e
gaals, then why should they 1ol aiso be 1
Tec18a i e eraronmant i wbich el
world oceur
Beginning perhaps as early as the 17503,
his réw archiectural stylo, the Moderm
ovement, redesigned e built woric. suo-
ponulations and

and the process of work has changed, be-
come imporsonalzed
Gne of the few in

Sommensurate SxpiGikicn of esouces
he ferment in ninetegnth-century cesign

tha history of science agree on s that indus-
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e o versus organ-
cism By the furn of the century te issue
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had been resalved. Le Corbusier'smatagnor

petiicaton, “A Jouenal lor the Draling:

Ihe shift and became 8 guiding principle of
gn.

Selling Style

Leaving as.ce the metaric of the Mogern-
s, it was also, as we now now. noih
mare than anciier siyle. Ths we refurn full

u‘mlamlllndmhwen omrgners and spacs
fication wri
at ihis begins 1o indicale is an entirely
Wiy in which architecture and architec-
tural giscussion was influenced. The quality.
of the information changed 1o 1it tne new
megium.Periodicals bagan 1o sall the Med-
ern Movement s a commotylo 5 8 ew
brees

circle tathe
alize marketing style. For in fact. ane of the
yhes INa i Ling 5ok 100y i NOINING but
a trumped vp edition of that original ang
ly uspoct machine-age architocture of

the Intarnational Style

Even litwarenol the probiem i saling
syle i that style i cyc
Tanance and s vory s impartance. i
reflacts anly a common moad of the time.
Many o you (MBTAISIs o° 101 would Bgiee
that the times have wery itlle of value to
roflect. This perhaps explains why the best
architecture has NaSoeNed anonymously.
indsgencusly. refiecting more _universal
N0 timeless QuBliles of e Socien

Anthropelogicaily, one could extend this
argument further By Gonfractinn the style

. neterogenecus character of fodays

madern architecture with medival mosels
of stylistic uni wteogenecus in
torms of implemeniation of design. but

"

It s interesting o note that ene of the
Aot cauges of Ihe IEraLOnal Style, 8
the apparent acceptance worldwide of Mod-
610 Architocure, was ako a rosult of market-

1he main $ource f archiectural information
in the late 1803, th first issues of some of
these magazines are revealing.

Periodicals are normally launched in the
ke ity ideal.The archtachrsl mage-
aihes tonded 1o be a bit m

(!\Oowundlmlolmahw about bulding a5
c jucgments, but

Concers soout ne cevian oo
Ty, tne major archioctoral indexcs st
huncreds of DENOACES dESNiNG WiIh rchi-
tecture. In them we can read about “com-
ploxity and_ contradiction”. or “walking
s . and the worcs creats images These
imaes are reinforced by a host of seductive
Grwings and BNOLOGrAENCS C8-like Qig-
503 of buildings. These words and im:
which are broadcas! almas! ingtantanoously
A ictiis ks of et
tioners. became an igio
T s

Creatmg the Demand

Such concestual frameworks lie outsics
the understanding of most laymen ane have
o particul ty with daily Buman actv-
ity An early case in point was the ceveicp-

Styib
were interchangeale. e sm..lm, 4
came thraq-cimensional
Certaily Iha corporale schlechure of
1008y 15 Dracisly ng resull of this
Iage mekiag: of commadity arghiesiare.
Bip business buys and Craates & demand for
cerporste images. which architects satisfy
shyscrapers and the like.
ookes of 508D B0

their relative

e
1t s an archiecture dovid of content. ur-

Architec
e from 180010 1817. took over publication
TR htoct:r 1823, To e e ecorbm
of arehitecture war claarcut
The architect's education i sadly lacking
Can he sell Rimselt 10 the public? .. Can
e show & manager why his gian lof 3
hatel] will make money for the manager no
matar now many (Voisigacl taws 90 inta
ect

And the slution eaually s

Wnan we have simglification. standardi-
zation. plastering machines, and a well
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Aaectyrat Rgoord, which began oy
cation in 1881, extalled in flawery ph
ihe merits of Art #3 un varsal savior out 50

iz moglgiolaay
i o i tnis i

the omly kind of architecture thi
markeled implies. standargize-
tion. sepetitn. minmal deviation from the
orm, You cannot 38 somatning that nas no
tixed image. Given the image. sales can pro-
ceed unim
We neve images of architecture from ai

the next thing 10 56|
10 whomewer can pay. This kind of merd
i 18 coviousty ot 1 InosS wih wek
Slomacha o shang hoarts
18 i finaliy & Question of survival and self-
he desire to baliove anesalt 1o be
morally or physically invioate is @ Gurious
1hing. It ks one 10 forsake se/-aporaissl,

a3 Pencil Fomls (19201, ter to become
Progressive Architecture, subtitied their
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8 iindness of vision 10 he 8886119 of what
we do in the pursuit of ur ami o
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